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What is open access (OA)?

1. Making content freely available online to read

 Meaning your article can be read 

by anyone, anywhere 

(so long as they have an internet 

connection) 

2. Making content reusable by third

parties with little or no restrictions



Our definitions

Gold Open Access

 Publication of the final article (Version of Record).

 Article is made freely available online, often but not

always after payment of an article publishing charge

(APC).

Green Open Access

 Archiving / deposit of an (earlier version of an) article

in a repository.

Hybrid/Full Open Access
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OA in Europe
 EU Competitiveness Council – all scientific papers should be ‘freely 

available by 2020’

 Horizon 2020 

• APC funds made available

• Gold or Green OA with 6 / 12 month embargoes permitted

 UK – Strong funder mandates, supports both Gold and Green OA 

 Austria – tending towards Gold OA as part of sales agreements

 Netherlands – 60% of research to be OA by 2016, 100% by 2024

 Norway – draft Ministry of Education and Research guidelines state a 

preference for Gold OA, target of 100% OA by 2020

 France – strong preference for Green with a draft bill mandating max 6 

months embargoes 

 Rise of regional offset agreements – pilot models

 Open Science a talking point – impact, ROI and broader engagement





 Processing APCs

 Managing institutional repositories 

 The need to become a “knowledge bank”?



 Author choice

 Tools and guidance

 Best practice

 Regional variations

 Internal systems



“The speed of OA 

communication between 

researchers and the rest of 

the world is stunning, and 

heartening.”

Dr. Paul Kelley,

Honorary Clinical 

Research Associate, 

Sleep and Circadian 

Neuroscience Institute,

University of Oxford

Dr. Daniel Cameron, 

Mt. Kisco, New York

“Publishing evidence-based 

treatment guideline for Lyme 

disease has been incredibly 

important to doctors and their 

patients”



Why OA?



 May 2008: published online

 2011-2013: 4,371 downloads

 May 2013: became OA 

 2013-2015: 13,575 downloads
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Increasing accessibility



Taylor & Francis OA philosophy 

Author choice

Community collaboration and 

consultation

Commitment to offering the best in 

OA publishing



What do we offer?

 Green and Gold publishing routes

 A range of licencing options, including 

Creative Commons

 Full open access titles (Open, Cogent)

 Hybrid open access titles (Open 

Select)



What do we offer?

Offset agreements
 Consortium/Funder level

Flexible business models
 Open access prepayment 

 All Inclusive models

 Retrospective conversion

 Emerging market models, e.g. EIFL agreement

 You tell us!



What is the process?
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OA Advocacy 

Taylor & Francis collaborate with libraries and 

researchers to promote OA opportunities

Astana, Kazakhstan

Rome, Italy



Keep up to date

@TandFOpen

carolyn.kirby@tandf.co.uk

www.tandfonline.com/page/openaccess

mailto:carolyn.kirby@tandf.co.uk


Questions


